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Abstract. The product sold in different stores may be not same price, mainly caused by diverse retailers’ 

situations. Meanwhile, maximizing relative interests is the businesses’ common goal. Based on the 2-2 

suppliers-retailers situation, this paper researches on the market by using dynamic price Stackelberg game 

model. We consider two cases, one is retailers under the win-win environment (case 1) and the other is they 

under the malicious competition environment (case 2). Through analyzing and comparing the two cases, this 

paper finds that the influence of different parameters on the Nash Equilibrium stable range in size is same, 

while the amplitude of stable range, the prices of goods, sales as well as the businessman profit are all 

different. These results will be revealed in a series of charts, including the stability diagram, bifurcation 

diagram, phase plot and histogram. And the conclusions may have a certain reference value for businesses on 

how to stabilize the market and which competitive measures should be taken. 

Keywords: 2-2 suppliers-retailers situation, dynamic price Stackelberg game, the stable range of Nash 

Equilibrium, different competitive environment ,bifurcation diagram. 

1. Introduction  

Commodity pricing has been the first thing that businessmen need to consider. Due to different 

conditions and competitive environment, similar goods may be set into various price by merchants. This 

paper mainly researches the difference between the effects of goods under different environment, including 

the prices of goods, sales, the influence of different parameters on the Nash Equilibrium and 

the businessman profit.  

The factors that affect pricing have been studied by many scholars and they found that sales volume, the 

freight, sales cost are all important for price[1-2]. The price Stackelberg game model is often used to study 

such economic problems, but the specific models structure is not the same[3-6]. Wang et al.[7] pointed out 

that the competitive environment had a certain impact on the price strategy. At present, the competitive 

environment is divided into two categories, namely, win-win and malicious competition situation. Interest 

allocation in cooperative situation was researched in [8]. The view that businesses may pay more attention to 

maximize the relative interests in malicious competition was put forward in [9]. Sales volume and prices of 

products are the most direct factors that affect business benefits. Pi[10] gave the market demand function 

researching on pricing and cooperating of the dual-channel supply chain under the competitive environment 

of more brand. This function can be used to reflect the relationship between sales volume and prices. The 

complexity pricing game and coordination of the duopoly air conditioner market with disturbance demand 

were researched in [11]. Even if the products are alternative, the basic needs of the market should have a 

certain degree of difference. When sales volume are expressed in terms of prices, the profit function can be 

constructed. As Zeng[12] mentioned that retailers can obtain the optimal retail pricing by using the 

differential extremum principle in the strategy of enterprise sales pricing. Then according to the price 

Stackelberg game theory, businesses can put the optimal retail price into the profit function and the optimal 

wholesale price can be got by using differential extremum principle again. Repeating this process, the price 

adjustment system of wholesale can be obtained. Many scholars[13-15]use this method to deal with the 

problems of supply chains. The stability of the system is also analyzed in this paper. Ma[16] considered the 

effect of delay variation on system stability. Yang[17]studied rich dynamics of a nonlinear economic model, 

then found Chaotic and bubbling phenomena which clearly agreed with phenomena from technology 

bubbling. The existence of Nash equilibrium point and its local stability of the game as well as the route to 

chaos was investigated in [18]. Many papers have proved that the increase of the adjustment speed can make 
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the system lose the stability. The Bertrand duopoly game with differentiated goods was researched, and the 

conclusion that the fast loss of the stability with fast adjustment speed was drawn[19-20]. Chen[21] analyzed 

the existence of bifurcation.  

Based on the previous studies, the difference between similar businesses (mainly the freight cost) are 

fully considered, and the special 2-2 suppliers - retailers model is used in this paper. We assume two cases, 

including retailers in the win-win environment (case 1) and retailers in the malicious competition 

environment(case 2). Through analyzing and comparing these two environment, we can find a series of 

conclusions, including the influences of different parameters on the stable range, the prices of goods, sales 

and so on. These conclusions will be expressed by many graphical representation such as bifurcation 

diagram ,two dimensional graph,phase plot and histogram. 

This paper is organized as follows. In section 2, we introduce the basic game model. In section 3,  the 

dynamic game model will be given and the system stability will be analyzed in section 4.Then,in section 

5,we will compare two environment and find the difference between them. At the last section, the conclusion 

will be given as well as the prospect. 

2. The basic game model 

Assuming that there exists two manufacturers (A and B) and two retailers (R1 and R2) in the market. 

Two manufacturers provide two similar products (a and b), which are alternative products. Two retailers sell 

the products by using traditional selling channel.   

Firstly, the manufacturers set the wholesale price. Then, the retailers decide the retailer price. According 

to the market situation, the manufacturers need to adjust the wholesale price again until they achieve the 

maximization of interests and at the same time ,the market presents the steady state. The manufacturers are 

the leaders and the retailers are the followers. Manufacturers are competing and so are retailers. 

2.1. Assumptions 

      Face In order to clearly clarify, the following assumptions are proposed : 

(1) There are two manufacturers (A and B), two alternative products (a and b ) and two retailers(1 and 2) . 

Retailers bear the freight. 

(2) The cost of manufacturing products is normalized to zero. The operating cost and the cost of selling for 

each retailer are normalized to zero. In fact, this assumption is used for the convenience of calculation. The 

optimal individual prices of the goods in practical application is equal to the the optimal price in this 

assumption conditions adding the cost of individual goods.   

(3) Sales without stockout or oversupply. 

Fig.1. The supply chain system with two manufacturers and two retailers. 

2.2. Assumptions 

In the market, the demand is affected by the price of itself and competitors. Even if the products are 

alternative, the market potential of them should have a certain degree of difference.Thus, the demand 

function[10] is needed to modify. In this paper, sales without stockout or oversupply and then, the sales 

volume model can be written : 
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where q represents the sales volume of product ( qa1 and qa2 represent the a product’s sales volume in 

retailer1 and retailer2 respectively, qb1 and qb2 represent b commodity’s sales volume in retailer1 and retailer2 

respectively ). And p represents the price of product (the similar representations are defined for pa1, pa2, pb1 

and pb2). In addition, aa and ab represent the market potential of a product and b product respectively. k1, k2, k3 

and b are all price sensitivity coefficient. b＞(k1+k2+k3),this because the one’s price has more influences on 

its sales than others’ prices. k i＞0（i=1,2,3), as long as others’ prices are in existence, the sales of this 

product is favorable. 

The relation of the supply chain system can be seen in Fig.1. As A and B simultaneously determine the 

wholesale price wa and wb, then the retailer1 determines the sale price pa1 and pb1 for the product a and b, the 

retailer2 determines the retail price pa2 and Pb2 for the product a and b. Therefore, the profits of the two 

manufacturers and the two retailers can be obtained as :    
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where π represents the profit of merchant. X is used to indicate the distance between the manufactures and 

retailers and q represents the sales volume. c is the unit price of freight. 

3. The dynamic game model 

In this paper, the manufactures A and B are the leaders, and the retailer1 and the retailer2 are the 

followers. This relationship implies the dominance of the manufactures over the retailers. The manufacturers 

are duopoly, and so are retailers. There are competition between themselves. 

  As the initial retail price is given, the manufacturer will adjust the wholesale price according to the 

market situation. Meanwhile, in order to guarantee the interests, retailers will also make the corresponding 

price regulation. If the adjusted speed is too slow, it can make their own interests to get loss, but it can make 

the market unstable if adjusting too quickly. Thus, in order to ensure the market stability, the price 

adjustment speed should be in a reasonable range. 

3.1. Case1: under the win-win environment 

 Without getting the idea from the opponents , the retailers have no doubt to keep the price at the state 

which is best for their own interests when they are in competitive condition. 

   To maximize the profits, the retailers need to give a reasonable retail price according to the wholesale 

price.Through the demand interests on the price partial derivative equation, we can obtain the optimal 

solution for each price which is related with the wholesale price. In the case of no malicious degrade price, 

retailers will be in a win-win state at this time.        

   According to (2), the following partial derivative equation is obtained as : 
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   Let formula(3) be equivalent to zero, we can obtain the optimal solution for each price which is 

related with the wholesale price as follows:  
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   As (4) is the optimal decision prices of the common retailer on the premise of wa and wb, the retailers 

can obtain the decision after they observe the behaviors of the manufacturers. Similarly, substitute (4) into 

(2), the marginal profit of two manufacturers is obtained as follows: 
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3.2. Case2: under the malicious competition environment 
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    According to (2), the marginal profits of retailers on pa1,pb1,pa2 and pb2 are obtained as follows: 
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  Let formula(6) be zero. Then, the optimal price of the retailers is obtained as: 
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    Substituting (7) into (2), the marginal profits of manufactures on wa and wb are obtained as: 
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3.3. The dynamic model  

In this paper, the manufactures are the leaders and the retailers are the followers. The manufactures A 

and B set the wa and wb, respectively. Then the retailers set the retail price of the goods, the manufacturers 

will adjust the wholesale price according to the market situation and the retailers will adjust their price at the 

same time.The wholesale prices we set in period t are wa(t) and wb(t). Obviously, the wholesale prices wa(t+1) 
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and wb(t+1) in period t+1 are adjusted based on the previous price wa(t) and wb(t). Therefore, the price 

regulation model of manufactures is given by:   
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where s1 and s2 are coefficients that capture the speed at which the two manufacturers adjust its price 

according to the consequent marginal change in its profit respectively. 

4. The system stability 

An In system (9),let wa(t+1)=wa(t) , wb(t+1)=wb(t).Then we have: 
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                                                                           (10) 

  Four fixed points can be available, but only the Nash equilibrium point E*(wa ,wb) has the economic 

meaning. To study the stability of the Nash equilibrium point, the Jacobian matrix of E* is needed: 

                                         

 

                                                                  (11) 

 

 

 

 4.1.Case1: under the win-win environment 

When retailers under the win-win environment, the Nash equilibrium point meet Eq.(10) and 

formula.(5).We can obtain the E*(wa,wb): 
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Substituting formula(5) and (12) into (11), the Jacobian matrix of the E* in this condition can be 

determined as J1 and denoting 1 and 2 as its characteristic values. Only when the absolute value of both 

1 and 2 are less than 1, the system(9) of Nash equilibrium is stable. 

Then when aa=4, ab=3, b=2, k1=0.8, k2=0.6, k3=0.4, c=0.02, Xa1=2, Xb1=4, Xa2=3, Xb2=5, we get 

E*(wa ,wb) = (308/83, 3332/981). 
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The necessary and sufficient condition for the local stability of E* should satisfy the following 

conditions: 
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From Fig.2 to Fig.4,we can find that with the change of the wholesale price adjustment speed s1, s2,the 

system(9) presents the complex dynamic characteristics.When s2=0.1,s1∈(0,0.174),the system(9) keeps 

stable;when s2=0.1,s1>0.174,the system(9) appears bifurcation even chaos. 

When the other parameters are kept constant, the stable region of the Nash equilibrium in(s1,s2) is 

changed with the single parameter. As are shown in Fig.5-Fig.7 ,when the parameter b becomes larger, the 

stable region also becomes larger. For convenience,we only give the two-dimensional map about other 

parameter in the follows. As are shown in Fig.8-Fig.11, when the k1, k2 or k3 becomes larger, the stable 

region becomes smaller. This shows that the sensitive coefficient of their own prices becomes larger, the 

system will be more stable. On the contrary, the greater the impact of other prices on sales, the smaller the 

system stable region is.So, it is important for retailers to improve the influence of their products. The 

distance has little effects on the stability ,which is caused by that the cost is equal to the value of the goods. 

                                                                                            

Fig.2. The stable region of Nash Equilibrium            Fig.3. Bifurcation diagram with s1∈(0,0.27), 

     in (s1,s2) under the win-win environment .                     s2=0.1 under the win-win environment.       

                        

                            (a) s1=0.15;                                                                 (b) s1=0.25; 

   

                          (c)s1=0.27. 

Fig.4. Phase plot of system(9) with s2=0.1 under win-win environment. 
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Fig.5.Bifurcation diagram of system(9) with           Fig.6.The 3D diagram of system(9) on 

b∈(1.5,3.5) when s1=0.15, s2=0.1.                             the variable s1, s2, 

            

Fig.7.The stable region of Nash Equilibrium         Fig.8.The stable region of Nash Equilibrium 

in(s1,s2) plan with different b .                                      in(s1,s2) plan with different k1.                                                                                   

            

Fig.9.The stable region of Nash Equilibrium         Fig.10.The stable region of Nash Equilibrium 

in(s1,s2) plan with different k2 .                                  in(s1,s2) plan with different k3.                                                                                                                         

 

Fig.11.The stable region of Nash Equilibrium in(s1,s2) plan with different Xa1. 

4.2. Case2: under the malicious competition environment 
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When retailers under the malicious competition environment, the Nash equilibrium point meet Eq.(10) 

and formula.(8).We can obtain the optimal solution of wa and wb（The formula is too complex, and the 

following is abbreviated ): 
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Substituting formula(8) and (14) into (11), the Jacobian matrix of the E* in this condition can be 

determined as J2 and denoting 3 and 4 as its characteristic values. Only when the absolute value of 

both 3 and 4 are less than 1, the Nash equilibrium is stable. 

Then when aa=4, ab=3, b=2, k1=0.8, k2=0.6, k3=0.4, c=0.02, Xa1=2, Xb1=4, Xa2=3, Xb2=5, we can get 

E*(wa ,wb)=(2036/533,1066/321). 
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The necessary and sufficient condition for the local stability of E* should satisfy the following 

conditions: 




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Similar to the win-win environment,from Fig.12 to Fig.14,we can find that under the malicious 

competition environment,when s2=0.1,s1∈(0,0.167),the system(9) keeps stable;when s2=0.1,s1>0.167,the 

system(9) appears bifurcation even chaos. 

Under the malicious competitive environment, we also make the same comparison of the parameters. 

As is shown in Fig.15-Fig.19, when the parameter b becomes larger, the stable region also becomes 

larger.But when k1, k2 or k3 becomes larger, the stable region becomes smaller. This also shows that the 

sensitive coefficient of their own prices becomes larger, the system will be more stable. The greater the 

impact of other prices on sales, the smaller the system stability region is. The distance has little effects on the 

system stability.This shows that whether it is a condition of win-win or malicious competition, the impact of 

price sensitivity coefficients on the the stable region of the system (9) are same. 
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Fig.12. The stable region of Nash Equilibrium         Fig.13. Bifurcation diagram of system(9)with 

              in (s1,s2) under the malicious competition                    s1∈(0,0.25), s2=0.1 under the malicious   

             environment.                                                                 competition environment.   

                   

(a)s1=0.15;                                                      (b)s1=0.20; 

 

(c)s1=0.25. 

Fig.14. Phase plot of system(9) with s2=0.1 under the malicious competition environment. 

 

                    

Fig.15.The stable region of Nash Equilibrium         Fig.16.The stable region of Nash Equilibrium 

in (s1,s2) plan with different b.                                       in(s1,s2) plan with different k1. 
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Fig.17.The stable region of Nash Equilibrium         Fig.18.The stable region of Nash Equilibrium 

             in(s1,s2) plan with different k2..                                                             in(s1,s2) plan with different k3. 

 

Fig.19.The stable region of Nash Equilibrium 

in(s1,s2) plan with different Xa1 . 

5. Comparison 

5.1. The stable range of Nash Equilibrium in price adjustment speed 

Comparing Fig.7-11 with Fig.15-19, we find that the parameters influence on the stable range of Nash 

Equilibrium in (s1,s2) are the same. When the sensitive coefficient of their own prices b becomes larger, the 

range of price adjustment speed becomes bigger. But the greater the impact of other prices on sales, the 

smaller the system stability region is.In a reasonable range, distance has little effect on stability.This is 

because the freight has been calculated into the price of goods.So,it is necessary for retailers to improve their 

prices’ influence for both stable market and better competition. 

However, when using the same parameters, the change range of s2 under the malicious competition is 

larger than the range under the win-win environment , but s1 is the opposite(Fig.20).Visible, malicious 

competition is more beneficial to the price adjustment of commodity a.This may be due to the the malicious 

competition environment,which is formed by the retailer1’s price adjustment of product a. 

 
Fig.20. The stable region of Nash Equilibrium in (s1,s2)  

with different competitive environment. 
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5.2. Price of goods 

In two environment, wa＞wb, this is because the total cost of transporting goods b is relatively 

higher.When comparing the state of win-win and malicious competition, if only in terms of unit price, the 

wholesale price of product a will be higher under the malicious environment while the wholesale price of 

product b is lower. The retail prices of both product a and b are reduced. Under the environment of malicious 

competition, the retailer R1 make the malicious competition by adjusting the price Pa1. But as shown in 

Fig.21, the decrease degree of the price Pa1 is the most. 

 
Fig.21. The wholesale and retail prices of products a and b in different competitive conditions. 

5.3. Sales volume 

In the condition of the malicious competition, the retailer R1 make the malicious competition by 

adjusting the price Pa1. This leads to a decline in the price Pa1.But the sales volume of product a in the 

Retailer1 increases, while the sales volume of both product a and b in Retailer2 are discount (Fig.22). In 

terms of improving sales volume,this approach also has a certain desirability. 

 

 
Fig.22. The sales volume of product a and b. 

5.4 The vendors profits   

As is seen in Fig.23-25, when retailer1 competes using the malicious method, the profits of both 

retailer1 and retailer2 are all decrease, although the relative benefits of the retailer 1 becomes larger.And 

under the malicious competition environment, the profits of vendors are more likely to be unstable. 
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Fig.23. The vendors profits in different competitive environment. 

 

                       
Fig.24. Bifurcation diagram of profits with              Fig.25. Bifurcation diagram of profits with 

                 s1∈(0,0.27), s2=0.1under the                                       s1∈(0,0.25), s2=0.1 under the malicious  

                 win-win environment.                                                  competition environment. 

6. Conclusions 

Based on the 2-2 suppliers-retailers situation, this paper researches on the market under two 

environment by using dynamic price Stackelberg game model. We find that in these two cases, the effect of 

price sensitivity coefficient on the stability of Nash Equilibrium is the same, while the amplitude of stable 

range is different. In addition, we find that besides its relative interests increase, the retailer which initiates 

the malicious competition bear a great loss in all other areas. These areas include the prices of goods, sales as 

well as the businessman profit. Moreover, compared to under the win-win environment, the market under 

malicious competition situation is more likely to appear unstable state. Therefore, we propose that businesses 

work together to build a friendly market environment in order to bring more revenue to their own. The 

analysis method in this paper is  traditional, the author suggest that readers can use different methods to 

analyze, for example, the combination of complex network of the dichotomy, and the readers can also make 

appropriate changes in the model. 

7. Acknowledge 

This research is partially supported by the National Nature Science Foundation of China (71271103, 

71371087) .The authors are grateful to the reviewers for their helpful comments and valuable suggestions. 

8. References  

[1] J.X.Zhou,The pricing decisions of information goods on the basis of the game theory,Hunan University of 

Technology,2012. 

[2] S. Duan,On the influencing factors and pricing strategies of information commodity price, Theory 

Monthly,2007,02:99-101. 

[3] T. Xiao, X.Qi, Price competition, cost and demand disruptions and coordination of a supply chain with one 

manufacturer and two competing retailers. Omega2008;36(5):741–53. 

[4] F. Hu , et al, Coordination in a single-retailer two-supplier supply chain under random demand and random supply 

with disruption. Discret Dyn Nat Soc 2013. 

[5] S.Song ,F.X. Meng,Research on Strategy for Deferred Payment by a Single Supplier with Multiple  



Journal of Information and Computing Science, Vol. 11(2016) No. 4, pp 298-311 

 

 

JIC email for subscription: publishing@WAU.org.uk 

311 

Retailers.J.Journal of Luoyang Institute of Science and Technology(Social Science Edition),2013,06:19-24. 

[6] X.J. Pu,Q.Y. Zu,W.B. Cao, Impact of suppliers’ fairness preference on price equilibrium in the  retailer dominated 

supply chain.J. Journal of Systems & Management,2014,06:876-882. 

[7] Y.N.Wang,Z.N. Yang, J Li,The influence of competitive environment and technology strategy on  innovation 

performance of manufacturing industry. J. Science Research Management,2011,07:25-33+44. 

[8] Y.S. Peng, M. Zhou, Profit distribution model of co-delivery under co-game,Journal of Yun nan University of 

Finance and Economics,2006,02. 

[9] Alfredo .Garcia,Yue .Sun,Joseph. Shen, Dynamic Platform Competition with Malicious Users,  Dynamic Games 

and Applications,2014,43:. 

[10] D.Q.Pi, Research on pricing and cooperating of the dual-channel supply chain under the  competitive environment 

of more brand,Nanchang University,2014. 

[11] J.H.Ma, L.Xie , Study on the complexity pricing game and coordination of the duopoly air conditioner market with 

disturbance demand.Commun Nonlinear Sci Numer Simulat 32(2016)99-113. 

[12] Y.Zeng, Research on the strategy of enterprise sales pricing, Industrial & Science Tribune, 2013, 20:233-234. 

[13] Y.Y.He, F.Zhang, Complexity analysis of Cournot-Bertrand double oligopoly dynamic game model, Journal of 

Tianjin Polytechnic University ,2014,03:80-83. 

[14] Y.L.Lu,Bertrand price game model and its dynamic analysis,J. Systems Engineering,2012,02:91- 94. 

[15] A.Kaki , A.Salo, S.Talluri ,Scenario-based modeling of interdependent demand and supply Uncertainties, IEEE 

Trans Eng Manag 2014;61(1):101–13. 

[16] J.H.Ma,H.L.Tu, Analysis of the stability and Hopf bifurcation of money supply delay in complex macroeconomic 

models, Nonlinear Dyn 2014;76(1):497–508. 

[17] X.Z.Yang, M.S. Peng, J.P.,Hu, X.X.Jiang, Bubbling phenomenon in a discrete economic model  for the interaction 

of demand and supply, Chaos Solitons Fract 2009; 42:1428–38. 

[18] W. Xu, J. Ma, Study on the dynamic model of a duopoly game with delay in insurance market, WSEAS Trans. 

Math. 11 (2012) 615–624. 

[19] E. Ahmed,A.A. Elsadany, Tonu .Puu, On the Bertrand duopoly game with differentiated goods,Applied 

Mathematics and Computation251(2015)169-179. 

[20] Z. Wang, A. Szolnoki, M. Perc, Optimal interdependence between networks for the evolution of cooperation, Sci. 

Rep. 3 (2013) 2470. 

[21] H.B.Chen, W.S.He,Stability and Hopf bifurcation of a class of competitive system with harvesting rate,J. Pure 

mathematics and Applied Mathematics ,2012,05:604-613.  


